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Roland T. Rust holds the David Bruce Smith Chair in Marketing at the Robert H. Smith School of Business at the University of Maryland, where he is Chair of the Marketing Department and is Executive Director of the Center for Excellence in Service. His previous lifetime achievement honors include the American Marketing Association’s Gilbert A. Churchill Award for Lifetime Achievement in Marketing Research, the Outstanding Contributions to Research in Advertising award from the American Academy of Advertising, the AMA’s Career Contributions to the Services Discipline Award, Fellow of the American Statistical Association, the Elsevier Distinguished Marketing Scholar Award from SMA, and the Henry Latané Distinguished Doctoral Alumnus Award from the University of North Carolina at Chapel Hill.  He has won best article awards for articles in Marketing Science, Journal of Marketing Research, Journal of Marketing (three times), Journal of Advertising, and Journal of Retailing, as well as MSI’s Robert D. Buzzell Best Paper Award (twice).  His book, Driving Customer Equity (written with Valarie Zeithaml and Katherine Lemon) won the Berry-AMA Book Prize for the best marketing book of the previous three years.  He is the founder and Chair of the AMA’s annual Frontiers in Services Conference, and was founding Editor of the Journal of Service Research.   He is currently Editor of the Journal of Marketing.  
Welcome to the Academy of Marketing Science

2007 Annual Conference
Welcome to the 2007 Academy of Marketing Science Conference. The conference is returning to one of its most popular venues, the Biltmore Hotel in Coral Gables, Florida. This venue provides an outstanding setting for a stimulating conference with the theme, “Making Marketing Accountable in a Turbulent World.” At a time when the average tenure of a CMO is 23 months, when Sarbanes-Oxley is creating ever greater attention to marketing’s activities, and when Boards and CEOs are demanding greater evidence of marketing’s contribution to the bottom line, there is a need for marketing to carefully examine itself as a discipline and partner in business. To facilitate dialog on this important topic, the conference features two plenary sessions: one focused on marketing accountability and one that features CEOs who will challenge marketing to make its contributions to business clear.

In addition to these plenary sessions the program features numerous paper sessions, panels, and social events designed to stimulate thought and conversation regarding the critical issues that confront marketing and management today.  The conference program is very diverse and its content is intended to offer something for everyone whatever your specific interests.  

This year AMS continues its commitment to providing a very rich value-added experience throughout the conference. There are many opportunities for networking and catching up with old friends. AMS also continues its tradition of offering great social opportunities: a welcome reception on Wednesday evening followed by a unique interactive dinner; the Annual Awards Luncheon at noon on Thursday, an encore of past years’ highly successful wine tasting event (limited to 50 people), and a group reception on Thursday evening; and on Friday evening, you are invited to the President’s Reception and the Awards Banquet.  So please attend the sessions; we think you will find them stimulating. Enjoy the social events and the opportunities to network. Soak up the sun and the ambience of a great hotel. Above all, learn something and have fun!  While you are at the conference begin making plans to attend the AMS 2008 Annual Conference at the Fairmont Hotel in Vancouver, B.C. under the able direction of Steve Brown (University of Houston) and Peter Dacin (Queens University).

As conference chairs we can only be successful if many other individuals contribute to making the conference a success. It is certainly the case that all of those who contributed papers and special sessions provide the content of the conference. This year we had a record number of submissions and the submissions were of very high quality. We thank all of those individuals who have contributed papers and special sessions. We are especially indebted to all of the track chairs, session chairs, discussants, and reviewers who contributed to the selection and organization of papers and sessions. We would also like to thank the Academy of Marketing Science Officers and Board of Governors for their efforts and support. Their leadership and hard work were critical to making this conference a success.  We extend special appreciation to Sally Sultan (AMS Central Office); Shaheen Borna and Dheeraj Sharma, Proceedings Editors; Mark Manalang, JAMS editorial assistant, who put the pieces of the schedule together to form a coherent whole, and the many other individuals who worked hard to make this an exceptional program and fantastic conference experience.

We thank you and will see you in Vancouver in 2008!
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David W. Stewart, University of Southern California

2006-2008 AMS OFFICERS

PRESIDENT

Barry J. Babin, University of Southern Mississippi

EXECUTIVE VICE PRESIDENT/DIRECTOR

Harold W. Berkman, University of Miami

PRESIDENT-ELECT

John B. Ford, Old Dominion University

VICE PRESIDENT FOR PROGRAMS

Greg W. Marshall, Rollins College
VICE PRESIDENT FOR PUBLICATIONS

Rajan Varadarajan, Texas A&M University

VICE PRESIDENT FOR MEMBERSHIP - NORTH AMERICA

Linda Ferrell, University of New Mexico

VICE PRESIDENT FOR MEMBERSHIP - INTERNATIONAL

Tanuja Singh, Northern Illinois University

VICE PRESIDENT FOR DEVELOPMENT

Anne L. Balazs, Mississippi University for Women

SECRETARY-TREASURER

Victoria Crittenden

IMMEDIATE PAST PRESIDENT

Charles W. Lamb, Texas Christian University

AMS BOARD OF GOVERNORS

CHAIR

Joseph F. Hair, Jr., Kennesaw State University

MEMBERS

Julie Baker, Texas Christian University

Leonard L. Berry, Texas A&M University

S. Tamer Cavusgil, Michigan State University

Michael R. Czinkota, Georgetown University

Michel Laroche, Concordia University

Naresh K. Malhotra, Georgia Institute of Technology

J. Thomas Mentzer, University of Tennessee

A. Parasuraman, University of Miami

Jagdish N. Sheth, Emory University

Rosann L. Spiro, Indiana University

David W. Stewart, University of Southern California 
2007 AMS Annual Conference Program

Biltmore Hotel – Coral Gables, FL

May 23 – May 26

Wednesday May 23, 2007

Daily Highlights

[image: image1.jpg]



Concurrent Sessions

12:00 P.M. - 1:30 P.M.

Session 1.1 – Segovia/Malaga

Doctoral Colloquium Session:  Latest Methodological Considerations

Chair:  Barry Babin, University of Southern Mississippi

Why Does the Cluster Complain?  An Application of Clusterwise Logistic Regression to Consumer Complaining Behavior
Gavin L. Fox, Florida State University

Optimum Price Premium of Experience Products:  A Categorical Hybrid Conjoint Approach

Atanu Adhikari, Syracuse University

Accounting for Euclidean Distance in Clusterwise Regression Gavin L. Fox, Florida State University

Primacy Effect or Recency Effect?  A Long-Term Memory Test of the 2006 Super Bowl Commercials

Cong Li, University of North Carolina at Chapel Hill

For Better or Worse:  Extending the Impacts of Referent Attractiveness on Self-Esteem and Purchase Intentions

Edward Ramirez, Florida State University

Gavin L. Fox, Florida State University
Session 1.2 – Marbella 
Retailing Competitive Paper Session
Title:  Mood and Emotion in a Retail Setting

Session Chair:  Stephanie Slater, Cardiff University
Impulse Buying as a Mood-Booster:  Evidence from an Experimental Study

Anna S. Mattila, Pennsylvania State University

Li Miao, Pennsylvania State University

The Role of Store Experiences and Personalities in Creating Consumer Emotional Attachments and Loyalty to Brands

Ulrich R. Orth, Christian-Albrechts-Universitat Kiel

Marianne McGary-Wolf, California Polytechnic State University

Steffi Gal, Christian-Albrechts-Universitat Kiel

Consumer Shopping Experience in the Mall:  Conceptualization and Measurement

Haiyan Hu, Utah State University

Discussant:  Vinita Sangtani, North Georgia College & State University
Session 1.3 – Aragon 

Consumer Behavior Special Session
Title:  Consumers Perceptions of Corporate Social Responsibility

Session Chair: Ronald E. Goldsmith, Florida State University

Does One Bad Apple Soil the Whole Bunch?  A Social Identity Explanation of Consumers' Reactions to Employee Morality
Allison R. Johnson, Queen's University

Valerie Folkes, University of Southern California

The "Boomerang Effect" of CSR Promotion Campaigns during Corporate Crises
Joelle Vanhamme, RSM-Erasmus University

Valerie Swaen, University Catholique de Louvain

Guido Berens, RSM-Erasmus University

The Importance of Values Motivation and Expectations for Consumers' Responses to Corporate Social Responsibility
Ursa Golob, University of Ljubljana

Klement Podnar, University of Ljubljana

Zlatko Jancic, University of Ljubljana

The Effects of Fear, Guilt and Shame on Persuasiveness of Health Communication
Imene Becheur, Grenoble Graduate School of Management

Hayan Dib, Grenoble Graduate School of Management

Dwight Merunka, Grenoble Graduate School of Management

Pierre Valette-Florence, Grenoble Graduate School of Management

Discussant:  Matthew Thomson, Queen's University
Session 1.4 – Anastasia 

Sports Marketing Competitive Paper Session

Title:  Fan Avidity:  Painted Faces and Screaming Voices

Session Chair:  T. Bettina Cornwell, University of Queensland
The Role of Sport Team-Public Relationships in Strengthening Team Identification

Gi-Yong Koo, University of Tennessee

Adam Love, University of Tennessee

Jiho Kim, University of Tennessee

Examining Attitude Strength Properties in Team Attachment

Mark P. Pritchard, Central Washington University

Daniel C. Funk, Griffith University

Where Have You Gone, Involvement?  A Taxonomy of Consumer Involvement

Ian David Parkman, University of Oregon

The Effects of Sports Sponsorship on Attitudes and Purchase Intention:  An Empirical Investigation of Direct and Moderating Effects

Frank Huber, University of Mannheim
Kai Vollhardt, University of Mainz

Isabel Matthes, University of Mainz

Discussant: Chung-Hyun Kim, Sogang University
Session 1.5 – Majorca 
Services Marketing Special Session

Title: The Business-to-Business Services Value Chain: Developing a Research Agenda 
Moderator: Felicia N. Morgan, Ohio University

Panel:

Dawn Deeter-Schmelz, Ohio University

Felicia N. Morgan, Ohio University

Wendy L. Tate, University of Tennessee

Session 1.6 – Deering/Conference Center 
JPSSM Workshop on Direct-to-Consumer Selling

Session Chairs:

Gerald Albaum, University of New Mexico

Vicky Crittenden, Boston College

Robert Peterson, University of Texas – Austin
Concurrent Sessions

1:30 P.M. - 3:00 P.M.

Session 2.1 – Segovia/Malaga

Doctoral Colloquium Session:  Ethics, Covert Marketing, Church Marketing and Negative Rumor Mongering

Session Chair:  Linda Ferrell, University of New Mexico

Societal and Organizational Effects of Covert Marketing:  A Persuasion Knowledge Model Approach
Stefanie Boyer, University of South Florida

Brent Baker, University of South Florida

Why Do Managers Persist with Bad Decision-Making?  A Case for Organizational Harmony
Edward Nowlin, University of Nebraska-Lincoln

Church Marketing:  The Application and Examination of the Motivation Process Model in a Non-Profit Context
Riza Casidy Mulyanegara, Monash University, Australia

When Corporate Actions and Consumer Values Collide:  Does Consumer Religious Commitment Influence Store Loyalty and Consumer Complaint Intentions?
Krist R. Swimberghe, Louisiana Tech University

Gilding the Lie:  Using Brand Ambassadors to Capitalize on Negative Rumors About Their Organizations:  An Initial Test of the Learning Model
Carolyn Holton, University of South Florida

Diane R. Edmondson, University of South Florida

Session 2.2 – Marbella 
B-2-B and Relationship Marketing Competitive Paper Session
Title:  Managing Channel Relationships for Success

Session Chair:  Robert W. Palmatier, University of Cincinnati

Factors Affecting Relational Value and Relationship Quality in Relationship Success:  A Network Perspective

Angela Hausman, Xavier University

Vishal Kashyap, Xavier University

Wesley J. Johnston, Georgia State University

Distribution Relationship Management (DRM):  A Conceptualization

Frederick Hong-kit Yim, Drexel University

How Fair Is It?  The Distributor's View in Channel Collaborations

Flora Fang Gu, Hong Kong Polytechnic University

David K. Tse, University of Hong Kong

Discussant:  Ruby P. Lee, Florida State University
Session 2.3 – Aragon 

International/Multinational Marketing Track Competitive Paper Session

Title:  Organizational Challenges in the Age of Globalization

Session Chair:  Khaled Aboulnasr, Florida Gulf Coast University

Coordination Practices of Export Manufacturers:  A Cluster Analysis of Indigenous Chinese Exporters

Chun Zhang, University of Vermont

Zuohao Hu, Tsinghua University

Terrorism Preparedness of Manufacturing and Service Firms

Michael R. Czinkota, Georgetown University

Gary A. Knight, Florida State University

Marketing Standardization or Adaptation:  The MNC Subsidiaries (MNCs) Approach in Emerging Markets

Hoa Hong Pham, Victoria University

Susan Zeidan, Victoria University

Organizations That Are International From Inception:  Conceptual Differences in Terminology

Janice M. Payan, University of Northern Colorado

Goran Svensson, Oslo School of Management

Session 2.4 – Anastasia 
Services Marketing Track Competitive Paper Session
Title: Refining Relationships: New Perspectives on Commitment, Trust, and Loyalty 
Session Chair: Wendy Tate, University of Tennessee

Moderator Variables that Impact the Link between Satisfaction and Loyalty

Hans Froehling, HCA Healthcare

The Influences of Communication and Attraction in the Trust-Relationship Commitment Model: An Empirical Investigation

Norizan Mohd Kassim, Qatar University, Qatar

Nor Asiah Abdullah, Multimedia University, Malaysia

Determinants of Student Loyalty in Higher Education: A Relationship Marketing Approach

Jose’ I. Rojas-Mendez, Universidad de Talca, Chile

Arturo Z. Vasquez-Parraga, University of Texas-Pan American

Discussant: Kelly Cowart, Florida State University
Session 2.5 – Majorca 

Excellence in Marketing Education and Innovative Teaching Competitive Paper Session

Title:  The Many Facets of Learning--From Blogging to Mentoring

Session Chair:  Dennis Sandler, Pace University
A Process for Demonstrating Assurance of Learning for Marketing Majors

Laurie A. Babin, University of Southern Mississippi

Blogging:  Trial and Error in the Services Marketing Course

Jane P. Wayland, East Illinois University

Marketing Education Via Outside Mentoring

Roy D. Adler, Pepperdine University

Student Satisfaction with Group Work:  Perceptions and Attitudes

Jan Owen, Carthage College

Discussant:  Michael Kamins, University of Southern California

Session 2.6 – Deering/Conference Center
JPSSM Workshop on Direct-to-Consumer Selling, continued


Concurrent Sessions
3:30 P.M. - 5:00 P.M.

Session 3.1 – Segovia/Malaga

Doctoral Colloquium Session:  Sales, Relationship and Distribution Strategies

Session Chair: Linda Ferrell, University of New Mexico

“Driving Miss Daisy:  Age and Gender Stereotypes in Target Marketing”

Kelly O. Cowart, Florida State University

Enhancing the Return on CRM:  An Empirical Investigation of CRM Processes and Level of Maturity

Michael Shumanov, Monash University, Australia

The Implications of Marketing Definition Ambiguity on Sales and Marketing Integration
Peter S. Whelan, University of Oregon

Salesperson Homogeneity and Physical Attractiveness in the Retail Environment:  A Conceptual Model
Kathrynn Pounders, Louisiana State University

Assessment of the Iimpact of Distribution Channel Conflict on Channel Efficiency:  Few Improvised Conceptual Models for Various Conflict Resolution Strategies
Ramendra Singh, IIM Ahmedabad, India

Session 3.2 – Marbella

Contributions to Retailing and Personal Selling

Session Chair:  Christopher Miller, Bond University

Uncovering Opportunities for Cross-selling & Up-selling in the Spanish Financial Services Industry: who, what and when
Maria T. Salazar, The University of Edinburgh

Improving Retailer's Effectiveness in Personal Selling: How Adaptive
Selling Techniques influence Consumer's Purchasing Behavior"
Hans H. Bauer, University of Mannheim 

Frank Huber, University of Mannheim
Isabel Martin, University of Mannheim

A Managerial Perspective of Retail Assortments: Deciding What to Carry

Christopher M. Miller, Bond University
Session 3.3 – Aragon 

Sports Marketing Competitive Paper Session

Title:  Branding in Sports:  The Rub-Off Effect

Session Chair:  Richard Michon, Ryerson University
Utilizing Latent Brand Equity as a Foundation for Building Global Sports Brands

Simon Chadwick, University of London

Matthew Holt, University of London

Effects of Dimensions of Service Quality on Spectators' Cognitive and Affective Responses:  Minor League Baseball

Gi-Yong Koo, University of Tennessee

Rob Hardin, University of Tennessee

Steven McClung, Florida State University

T. Jung, SUNY Oswego

Joseph Cronin, Florida State University

Clay Vorhees, Michigan State University

Is the Honeymoon Over?  A Five Year Case Study of an American Hockey League's Fan Characteristics and Implications for Sport Managers

Kimberly L. Bogle, Southern New Hampshire University

Douglas D. Blais, Southern New Hampshire University

Values Shopping by Fans:  Brand Values and Consumer Brand Attitudes

Adam J. Marquardt, University of Oregon

Lynn R. Kahle, University of Oregon

John Godek, University of Oregon

Discussant:  Mark P. Pritchard, Central Washington University
Session 3.4 – Anastasia 
Marketing Strategy Competitive Paper Session
Title:  Customer Relationship Management

Session Chair:  Clay Vorhees, Michigan State University
Putting the Implementation of Customer Relationship Management into Context

Marion Steel, Monash University

Customer Retention and Price Matching:  Analysis of the Chilean Pension System Using CLV

Enrique Manzur, Universidad de Chile

Sergio Olavarrieta, Universidad de Chile

Pedro Hidalgo, Universidad de Chile

Performance Measurement for Customer Relationship Management (CRM):  Empirical Findings

Siriphan Pinnington, University of Hertfordshire

Martyn Jones, University of Hertfordshire
Session 3.5 – Majorca
Consumer Behavior Competitive Paper Session
Title:  Eeny-Meeny, Miney-Mo:  Factors Influencing Choice and Satisfaction

Session Chair: Carol W. DeMoranville, Bryant University
Presentation Order Effects on Choice in Sequential Searches:  Price Quality Tradeoffs

Carol W. DeMoranville, Bryant University

Noreen M. Klein, Virginia Polytechnic Institute and State University

Denise D. Schoenbachler, Northern Illinois University

Satisfaction, Value, and Loyalty in the Consumption Experience:  An Empirical Test

Aurea Helena Puga Ribeiro, Fundacao Dom Cabral

Anandy Kassis de Faria Alvim Hannas, FACIG Business School of Manhuacu/MG

Plinio Rafael Monteiro, Federal University of Minas Gerais

Selection of Private Hospitals in a Third World Country:  An Exploratory Study of Health Consumers' Hospital Search and Evaluation Behaviors

Mohammed Abdur Razzaque, University of New South Wales

Discussant: Ricardo Teixeira Veiga, Centro de Pós-Graduação e Pesquisas em Administração, Universidade Federal de Minas Gerais
Session 3.6 – Deering/Conference Center
JPSSM Workshop on Direct-to-Consumer Selling, continued


Thursday May 24, 2007

Daily Highlights


7:15 A.M. – 8:15 A.M. – Segovia/Malaga

Annual AMS Review ERB Meeting

Session Chair: James Gentry, Editor

Concurrent Sessions
8:30 A.M. - 10:00 A.M.

Session 4.1 – Segovia/Malaga

Doctoral Colloquium Session:  Consumer Behavior Issues

Session Chair: Christina Chung, East Carolina University
Exploring the costs of Material Possession Attachment

Jamie Ressler, Nova Southeastern University

Toward the Construction of the Ideal Self:  A Sexual Selection Perspective

Brent Baker, University of South Florida

Stephanie Boyer, University of South Florida

Features, Controls and Density:  An Examination of Pre and Post-Purchase Behavior in Regards to Increased Product Function

Joseph C. Miller, Michigan State University

Brand Switching and the Elderly Consumer

Komal Gyani Karani, Drexel University
Session 4.2 – Marbella 

Service Marketing Competitive Session

Title: Evaluating Service Technology—All the Modern Conveniences
Session Chair: Dawn Deeter-Schmelz, Ohio University

Understanding Preference for High-Speed Rail Service: A Consumer Logistics Perspective

Kenneth C. Gehrt, San Jose State University

Mahesh Rajan, San Jose State University

Matthew O’Brien, Bradley University

Tomoaki Sakano, Waseda University, Japan

Naoto Onzo, Waseda University, Japan

Examining the Dimensions of Convenience in Self-Service

Joel E. Collier, Mississippi State University

Daniel L. Sherrell, University of Memphis

Cyberbanking: Are Customers Ready to be 100% Electronic?

E. Serra Yurtkoru, Marmara University, Turkey

Beril Sipahi, Marmara University, Turkey

Aypar Uslu, Marmara University, Turkey

Discussant: Joel E. Collier, Mississippi State University

Session 4.3 – Aragon 

Supply Chain Management Special Session

Title:  A Cross-Functional Process Framework for Supply Chain Management

Session Chairs/Panelists:  

A. Michael Knemeyer, Ohio State University
Keely L. Croxton, Ohio State University

Session 4.4 – Anastasia

Product and Brand Management Competitive Session
Title:  New Product Innovation:  Global Diffusion, Information Drivers, and Stakeholder Impacts

Session Chair:  Jane Zhu, Babson College

Global Diffusion of a Radical Innovation in Life Science Research:  A Longitudinal Study on Adopter Networks
Yansong Hu, UCD Michael Smurfit School of Business, Ireland

Damien McLoughlin, UCD Michael Smurfit School of Business, Ireland
The Role of Information Processing in New Product Success:  A Meta-Analytic Investigation
Iryna Pentina, University of North Texas

David Strutton, University of North Texas

Gary Holmes, University of North Texas

How Do Stakeholders Matter in Product Innovation?
Paul H. Driessen, Radboud University Nijmegen, The Netherlands

Bas Hillebrand, Radboud University Nijmegene, The Netherlands

Discussant: Minu Kumar, Mississippi State University
Session 4.5 – Majorca 
Excellence in Marketing Education and Innovative Teaching Track Special Session

Title:  Marketing Intelligence and Stealth Marketing

Session Moderator: Joe Hair, Kennesaw State University
Panelists:

Adam Brasel, Boston College

Michael Brady, Florida State University

Mary Wolfinbarger, University of California, Long Beach

Victoria Crittenden, Boston College

Session 4.6 – Deering/Conference Center
Marketing Promotion and Communication Competitive Session

Title:  Consumer Responses to Promotional Effects

Session Chair: Clinton L. Amos, University of North Texas
Compulsive Buyers on the Internet:  Exploring Sales Promotion and Bargain Proneness

Handan Vicdan, University of Texas-Pan American

Sindy Chapa, University of Texas-Pan American

The Effect of Product Sampling on Brand Image

Insaf Ben Amor, Institute of Firms Administration (IAE) Lille, France

Francis Guilbert, Institute of Firms Administration (IAE) Lille, France

Consumers' Non-Conscious Intrusion Detection Systems:  The Link Between Psychological Reactance and Ad Irritation

Clinton L. Amos, University of North Texas

Gary R. Holmes, University of North Texas

Lixuan Zhang, College of Charleston

Concurrent Sessions

10:30 A.M. - 12:00 P.M.

Sessions 5.1 – 5.6 – Granada Ballroom

Plenary Session on Metrics and Accountability
Session Moderator/Chair: Rajiv Grover

The Metrics Landscape

Bruce Clark, Northeastern University

Metrics for Integrating Marketing and Sales

Paul Farris, University of Virginia

Before and Beyond the Dashboard

Gordon Wade, EMM Group
Enough Discussion (panels, white papers, books, catalogues of a zillion metrics).  It’s Time to Decide and Do!

Meg Blair, The MMAP Center
What a Pity Finance Cannot Supply the Language for Marketing

Tim Ambler, London Business School

Beyond Marketing Metrics:  From Measurements After-the-Fact to Measures That Ensure the Right Actions

Rajiv Grover, University of Georgia

Plamen Peev, University of Georgia


Awards Luncheon

Noon – 1:30

Conference Center Ballroom

Concurrent Sessions
1:30 P.M. - 3:00 P.M.

Session 6.1 – Segovia/Malaga
Doctoral Colloquium Session:  International Marketing and Cross-Cultural Research

Session Chair:  John B. Ford, Old Dominion University
Can Women Hold Half of the Sky:  A Longitudinal Study of Print Ads on Women's Consumption and Gender Stereotyping in China

Lilly Ye, University of North Texas

National Culture, Organization Structure and Innovation: A  

Contingency Theory Perspective

Abhijit Patwardhan, University of Mississippi

Relationship Marketing in the Fortune 500 U.S. and Chinese Websites
Karen E. Mishra, University of North Carolina at Chapel Hill

Cong Li, University of North Carolina at Chapel Hill

The Intersection of Cultures:  Bi-Cultural Dynamics in Consumption and Decision Making
Samantha N. N. Cross, University of California, Irvine

The Animosity Model Extensions and Research Propositions
Amro Maher, Old Dominion University
Session 6.2 – Marbella 

B-2-B and Relationship Marketing Track Competitive Paper Session

Title:  New Perspectives in B2B Relationships

Session Chair: Áurea Helena Puga Ribeiro, Fundação Dom Cabral

"Unbundling" Customer Loyalty:  The Relationships Between Affective Commitment, Calculative Commitment and Purchasing Behavior

Beth R. Davis, University of Louisville

Conceptualizing, Measuring, and Managing Customer Share in Key Supplier Relationships

Andreas Eggert, University of Paderborn

Wolfgang Ulaga, ESCP-EAP European School of Management

A Dynamic Theory of Competitive Rationality to Explain the Internal Behavior of Solutions Oriented Firms

Leff Bonney, University of Tennessee

Discussant:  Diane Edmondson, University of South Florida
Session 6.3 – Aragon 

Mary Kay Doctoral Awards Session

Session Chairs: 

Robert Peterson, University of Texas - Austin

Deanne Brocato, University of Texas – Austin
Session 6.4 – Anastasia 

Supply Chain Management Competitive Paper Session
Title:  Inter-organizational Issues in Supply Chain Management

Session Chair:  A. Michael Knemeyer, Ohio State University

Broadening the Horizons of Bullwhip Effect:  A Proposal

Goran Svensson, Oslo School of Management

How to Attain the Desired Outcomes Through Channel Conflict Negotiation

Annie H. Liu, Loyola Marymount University

Ceclia Ruvalcaba, Loyola Marymount University

Measuring Trust in an Inter-organizational Context

Haozhe Chen, University of Oklahoma

Soonhoong Min, University of Oklahoma

Discussant:  Yemisi Bolumole, University of North Florida

Session 6.5 – Majorca 

Consumer Behavior Competitive Paper Session
Title:  Transcending to a Higher Purpose:  Spirituality, Charity, and Materialism

Session Chair: Kay M. Palan, Iowa State University
Exploring Consumers' Spiritual Development in Adulthood:  Possible Implications for Marketing Organizations

T. Dobbelstein, BA-University of Co-operative Education

M.A.O. Dos Santos, Europa Fachhochschule Fresenius, Germany

F.J. Herbst, University of Johannesburg

Materialism and Compulsive Buying in Turkey:  Exploring Gender and Age Differences

Handan Vicdan, University of Texas-Pan American

Michael S. Minor, University of Texas-Pan American

Charitable Behavior and Rationality:  Individual Motivations for Contributing to Public Goods

Enrique Manzur, Universidad de Chile

Sergio Olavarrieta, Universidad de Chile

Pedro Hidalgo, Universidad de Chile

Discussant: Mohammed Abdur Razzaque, University of New South Wales
Session 6.6 – Deering/Conference Center
Ethics Special Session

Title:  How to Plan, Implement, and Assess Ethics Coverage in the Marketing Curriculum

Session Chair: Curtis Haugtvedt, Ohio State University
Panel Members:

O.C. Ferrell, University of New Mexico

Linda Ferrell, University of New Mexico

John Ford, Old Dominion University

Concurrent Sessions

3:30 P.M. - 5:30 P.M.

Session 7.1 – Segovia/Malaga

Annual AMS Meet the Editors Session

Title:  Research, Publishing, and Navigating the Manuscript Review Process:  Guideposts from Journal Editors

Session Chair: O.C. Ferrell, University of New Mexico 
David Stewart, Journal of the Academy of Marketing Science
Steve Shugan, Marketing Science
Parsu Parasuraman, Journal of Service Research

Greg Marshall, Journal of Marketing Theory and Practice

Jim Gentry, Academy of Marketing Science Review
Ken Evans, Journal of Personal Selling and Sales Management

John Deighton, Journal of Consumer Research
Rajiv Dant, Co-editor, Journal of Retailing
Ruth Bolton, Associate Editor, Journal of Marketing Research
Barry J. Babin, Associate Editor, Journal of Business Research 

Session 7.2 – Marbella 
Special Session: Innovations in Pedagogical Technology

(NOTE: This session runs 3:30 P.M. – 5:30 P.M.)

Session Chair:  Michael Kamins, University of Southern California

Mobile Teaching and Mobile Learning—Technologies to extend the Classroom to Anytime, Anywhere 

Suh-Pyng Ku, Office of the Provost, University of Southern California

Using Interactive Technologies to Enhance Pedagogy: Stepping Beyond Webcasting for Distance Learning 

Doug Shook, University of Southern California

High-Touch, Low-Tech, Distance Learning With

Management Simulations

Randall G. Chapman, Chapman and Associates
Strategies for Supporting Faculty in the On-Line Realm

Neil Teixeira, Viterbi School of Engineering, University of Southern California

Annual AMS Wine Marketing Research
Segovia/Malaga

5:15 P.M. – 6:30 P.M.

Barry J. Babin, et al.
(Seating Limited)

Friday May 25, 2007

Daily Highlights

Concurrent Sessions
8:30 - 10.00

Session 8.1 – Segovia/Malaga
Doctoral Colloquium Session:  Internet Marketing Issues
Session Chair:  Charles Lamb, Texas Christian University
Tracking the 'Web Site Life Cycle':  A Model for Web Site Expansion and Consumer Involvement
Kendall Goodrich, Florida Atlantic University

Whether the Factors of Online Store Image Have a Parallel Relationship
Ming-Yi Chen, Nation ChengChi University, Taiwan

Multiple Constituents, Conflicting Expectations

Terry Beckman, Queen's University, Canada

Compulsive Buyers in the Internet Auction Context:  Netnographic Evidence
Timucin Ozcan, University of Rhode Island
Traffic vs. Trust:  Does 'Sex Sell' on eBay.com?

Michael Gielbelhausen, Florida State University

Session 8.2 – Marbella 
B-2-B and Relationship Marketing Track Special Session
Title:  Different Lenses to Examine B2B Relationships

Session Chair:  Angela Hausman, Xavier University

An Examination of the Role of Influence Strategies in the Transition from a Product-Dominant Logic to a Service-Dominant Logic
Angela Hausman, Xavier University

Wesley J. Johnston, Georgia State University

The Impact of Boundary Spanner Fairness Perceptions on Interfirm Exchange Relationships
Vishal Kashyap, Xavier University
Thomas G. Brashear, University of Massachusetts Amherst
Áurea Helena Puga Ribeiro, Fundação Dom Cabral

Financial Returns on B2B Outsourcing Decisions
Ruby P. Lee, Florida State University

Sheila M. Romulo, University of Nevada-Las Vegas

Session 8.3 – Aragon 

Consumer Behavior Competitive Paper Session

Title:  Persuasion and Image:  Mirror, Mirror on the Wall, Who's the Fairest of Them All?

Session Chair:  Nicolas Papadopoulos, Carleton University

The Impact of Identification on the Effectiveness of Refutation as a Counter-Rumor Strategy

Sabine A. Einwiller, University of Applied Sciences Northwestern Switzerland

Michael A. Kamins, University of Southern California

Closing the Perception Gap in Advertising Design through Hybrid Segmentation of Clustering Perception Hierarchy

Wann-Yih Wu, National Chen Kung University

Chen-su Fu, National Chen Kung University

Country Image Effects on Consumers' Product- and Travel-Related Beliefs and Behavior

Nicolas Papadopoulos, Carleton University

Statia Elliot, Carleton University

Discussant: Áurea Helena Puga Ribeiro, Fundação Dom Cabral
Session 8.4 – Anastasia 

Marketing Research Methods Competitive Session

Title:  Means-End Chains & Correspondence Analysis:  Not All Roads Lead to Rome

Session Chair:  Yancy D. Edwards, University of South Florida

Use of Dynamic Programming to improve the detection of Means-End Chains from Laddering Data

Chin-Feng Lin, National Chin-Yi Institute of Technology

Mapping Destination Personality in Cyberspace: An Evaluation of Country Web sites Using Correspondence Analysis

Robert Ankomah Opoku, Luleå University of Technology


Understanding Consumer Cognitive Hierarchies Using a Novel Laddering-Matrix Analysis 

Wann-Yih Wu, National Chen Kung University
Chen-Su Fu, National Chen Kung University
Discussant:  Diane Edmondson

Session 8.5 – Majorca

International/Multinational Marketing Track Competitive Paper Session
Title:  Values and Behavior in the Age of Globalization

Session Chair:  Frederic Jallat, ESCP-EAP Paris

Value System Transformations in Emerging Economies:  A Cross-National Comparison
Attila Yaprak, Wayne State University

Hugh M. Cannon, Wayne State University

Roger J. Calantone, Michigan State University

The Influence of National Culture on Management Style:  Are Managers in Asia Becoming Less Averse to Change?
Stephanie Pease, University of Cardiff

Stan Paliwoda, University of Strathclyde

Jim Slater, University of Birmingham

Cosmopolitanism:  Concept and Measurement
Anshu Saran, University of Texas of the Permian Basin

Morris Kalliny, University of Missouri-Rolla

Laura Serviere, University of Texas-Pan American

Ethnicity or Nationality:  A Cross-Cultural Extension of the Animosity Model of Foreign Product Purchase
Charles W. Richardson, Jr., Pace University
Session 8.6 – Deering/Conference Center
Selling and Sales Management Track Competitive Session
Title:  Improving Salesperson Effectiveness:  The Influence of Technology, Customer Loyalty and Mood

Session Chair:  Thomas E. DeCarlo, University of Alabama at Birmingham

Career Stage Influence on Technology Adoption Within The Sales Force:  Implications on Performance

Adam Rapp, Kent State University

Michael Ahearne, University of Houston

Lukas P. Forbes, Western Kentucky University

Valuing the Salesperson:  Assessing Financial Consequences of B2B Customer Loyalty
Ellen Bolman Pullins, University of Toledo

Michelle Roehm, Wake Forest University

Harper Roehm, University of North Carolina-Greensboro

The Influence of Consumer Suspicion, Mood and the Salesperson's Presentation on Purchase Intentions
Thomas E. DeCarlo, University of Alabama at Birmingham

Michael J. Barone, Iowa State University

Discussant:  Adam Rapp, Kent State University

Concurrent Sessions
10:30 A.M. - 12:00 P.M.
AMS Board of Governors Meeting – Isabella

Session 9.1 – Segovia/Malaga

Service Marketing Competitive Paper Session
Title: Parsing Post-Purchase Behaviors
Session Chair: Mike Brady, Florida State University

Commitment’s Formation in Risk Averse and Risk Tolerant Service Patrons

Mark P. Pritchard, Central Washington University

Rex Moody, Central Washington University
Did You Complain or Not? [0 1]
Gavin L. Fox, Florida State University

The Effectiveness of Service Recovery on Repurchase Intention: Moderating Effect of Customer Loyalty and Negative Emotion

Jaehoon Lee, University of Alabama

Discussant: Mark P. Pritchard, Central Washington University

Session 9.2 – Marbella 

Sports Marketing Competitive Paper Session
Title:  Sponsorship:  Putting Money Where the Heart Is

Session Chairs:  Simon Chadwick & Matthew Holt, University of London
Toward an Effective Approach toward Selecting Sport Marketing Sponsorship:  An Application of Analytic Network Process and Goal Programming Model
Wann-Yih Wu, National Chen Kung University
Kuan-Ping Lee, National Chen Kung University

Intent-to-Purchase and Mega-Special-Event Sponsorship:  A Longitudinal Analysis of the Super Bowl
Norm O'Reilly, Laurentian University

Mark Lyberger, Kent State University

Larry McCarthy, Seton Hall University

Benoit Seguin, University of Ottawa

John Nadeau, Carleton University

Goodwill and Commercialization in a Community-based Sponsorship:  The Case of the flower Parade in the Netherlands
Antonis K. Klidas, Tilburg University

Kristel Lambregts, Tilburg University

Discussant:  Guangxin Xie, University of Oregon
Session 9.3 – Aragon 

Consumer Behavior Competitive Paper Session
Title:  Desire and Readiness:  Consumers' Responses to Innovation

Session Chair:  Abe Biswas, Wayne State University

A Theory of Initial Affective Responses to an Innovation
Arjun Chaudhuri, Fairfield University

Khaled Aboulnasr, Florida Gulf Coast University

Sentiment towards Marketing:  The Impact of Consumer Alienation and Readiness to Embrace New Technologies
Tarek Mady, American University in Dubai

Hosein Gharavi, American University in Dubai

The Desire for Unique Consumer Products and Innovativeness

Ronald E. Goldsmith, Florida State University

Ronald A. Clark, East Carolina University

Elizabeth B. Goldsmith, Florida State University

Discussant: Guido Berens, RSM-Erasmus University
Session 9.4 – Anastasia 

Marketing Strategy Competitive Session
Title:  Frontiers in Marketing Strategy

Session Chair:  Matthew B. Myers, University of Tennessee

Fighting Commoditization:  Dimensions, Performance Impact, and Moderators of Marketing Strategy in Commodity Environments
Martin Reimann, Technical University of Freiberg

Oliver Schilke, Stanford University

Jacquelyn S. Thomas, Northwestern University

The Influence of Knowledge Stickiness on Knowledge Transfer Success

Wann-Yih Wu, National Chen Kung University

Chia-Ying Li, National Chen Kung University

Marketing Strategy, Capabilities, and Performance:  An Organizational Learning-Based View
Douglas Vorhies, University of Mississippi

Stefan Linhoff, University of Mississippi

Abhijit Patwardhan, University of Mississippi

Wenbin Sun, University of Mississippi

Discussant:  Matthew B. Myers, University of Tennessee
Session 9.5 – Majorca 

Marketing Promotion and Communication Competitive Paper Session
Title:  Factors Impacting Advertising Effectiveness:  The Role of Message Framing, Comprehension, and Threats

Session Chair: Meryl Gardner, University of Delaware
Framing Advertising--Are Charities Getting It Right?
Chun-Tuan Chang, National University of Kaohsiung

Yu-Kang Lee, National Sun Yat-sen University
A Heuristic-Systematic Processing Analysis of Comprehension and Persuasion:  The Effects of Source Credibility and Visualization
I-Ling Ling, National Chiayi University

Priya Raghubir, University of California, Berkeley

Threats in the News and the Content of Ads:  The Role of Consumer Distraction and Avoidance
Meryl P. Gardner, University of Delaware

Melissa Elliott, Enterprise Car Rental

Marcia H. Flicker, Fordham University

Session 9.6 – Deering/Conference Center
International/Multinational Marketing Track Competitive Paper Session
Title:  Brands and Choice in the Age of Globalization

Session Chair: J. Tomas Gomez-Arias, Saint Mary’s College of California

What "Made-in" Images are Made of:  An In-Depth Examination of the Content Behind Product-Country Evaluations
Nicolas Papadopoulos, Carleton University

Cross-Culturally Testing a Brand Equity Antecedent/Consequence Model
S. Allen Broyles, Wichita State University

David W. Schumann, University of Tennessee

A Cross-National Study of Retail Bank Selection in Industrialized, Newly Industrialized, and Liberalized Developing Economies
Charles Blankson, University of North Texas

Julian Ming-Sung Cheng, National Central University

Country-of-Destination Effects on Global Brand Equity
J. Tomas Gomez-Arias, Saint Mary's College of California

Kara Boatman, Saint Mary's College of California


Concurrent Sessions

1:30 - 3:00
Session 10.1 – Segovia/Malaga

Services Marketing Competitive Paper Session

Title: Can We Relate? Employee Perspectives on Customer Service
Session Chair: Felicia N. Morgan, Ohio University

The Impact of Employees SOCO Approach on Customer Relationships in Financial Services

Min-Hsin Huang, National University of Kaohsiung, Taiwan

Conceptualizations of Customer Service

Rita Di Mascio, University of New South Wales, Australia

The Employee Perspective of Customer Relationships: A Typology

Vivek Dalela, University of Alabama

Alexa Martinez Givan, University of Alabama

Discussant: Ray Benedictus, Florida State University

Session 10.2 – Marbella 

Marketing Strategy Competitive Paper Session
Title:  Market Orientation

Session Chair:  Joseph C. Miller, Michigan State University
Cultural and Behavioral Adoption of Market Orientation:  Towards a Typology of Market Orientation Forms
Ahmet Kirca, Michigan State University
Beyond Market Orientation:  Exploring the Role of Entrepreneurial Orientation
David Di Zhang, University of Manitoba
Market Orientation from the Customer Perspective
David Martin-Consuegra, University of Castilla-La Mancha
Arturo Molina , University of Castilla-La Mancha
Agueda Esteban, University of Castilla-La Mancha
Session 10.3 – Aragon 

Product and Brand Management Competitive Session
Title:  Brand Impressions, Meanings, and Cross-Cultural Analyses

Session Chair:  Salah S. Hassan, George Washington University

Creating Brand Impressions Through Package Design
Ulrich R. Orth, Christian-Albrechts-Universitat Kiel, Germany

Keven Malkewitz, Oregon State University

Multiple Meanings?  A Mutual Knowledge Perspective on Brand Co-creation
Colin Campbell, Simon Fraser University

Leyland F. Pitt, Simon Fraser University

A Cross-Cultural Brand Analysis:  Comparison Between Global and Local Brands
Min-Young Lee, University of Tennessee

Youn-Kyung Kim, University of Tennessee

Pierre Berthon, Bentley College

Discussant:  Hamed M. Shamma, George Washington University

Session 10.4 – Anastasia 
International Multinational Marketing Track Special Session
Title: African Economies in the Age of Globalization
Moderator: A. Coskun Samli, University of North Florida

Panel: 

African Economies: Not a Pretty Sight

Japhet Nkonge, North Carolina A&T University

Government Enterprises: Boon or Bane

C. B. Claibourne, Texas Southern University 
Is Entrepreneurship the Answer?

A. Coskun Samli, University of North Florida

Session 10.5 – Majorca
AMS Outstanding Marketing Teacher Award Winners’ Presentations
Session Chair: Greg W. Marshall, Rollins College

Winners:

Michael K. Brady, Florida State University

Goutam Chakraborty, Oklahoma State University

Attila Yaprak, Wayne State University

Session 10.6 – Deering/Conference Center
Supply Chain Management Competitive Session
Title:  The Impact of Supply Chain Management on Firm Performance

Session Chair:  Keely L. Croxton, Ohio State University

Internet Usage in Supply Chain Management and itsImpact on Overall Efficiency:  A Swedish SME Perspective
Marie-Louise Jung, Lulea University of Technology

Magnus Hultman, Lulea University of Technology

Robert A. Opoku, Lulea University of Technology

Esmail Salehi-Sangari, Lulea University of Technology
Supply Chain Management Practices in the Indian Electronics Industry
B. Raja Shekhar, University of Hyderabad

P. Umamaheswari Devi, University of Hyderabad

Integrated Supply Chain Capability in Learning Oriented Firms:  The Role of IT in Enhancing Performance
Karthrik N.S. Iyer, University of Northern Iowa

Elena M. Nefedova, University of Northern Iowa

Discussant:  Thomas Goldsby, University of Kentucky


Concurrent Sessions

3:30 - 5:00

Session 11.1 – Segovia/Malaga

JPSSM Editorial Review Board Meeting

Moderator:  Ken Evans, Editor
Session 11.2 – Marbella 

Marketing Promotion and Communication Special Session
Title:  Marketing Communications:  Reviews and Generalizations

Moderator:  Priyali Rajagopal, Southern Methodist University
Panel:

Sreedhar Madhavaram, Cleveland State University

Vishag Badrinarayanan, Texas State University-San Marcos

Raj Sethuraman, Southern Methodist University

Priyali Rajagopal, Southern Methodist University
Session 11.3 – Aragon 

Service Marketing Competitive Session
Title: Both Sides Now: An Inside-Outside View of Service Providers 
Session Chair: Diane Edmondson, University of South Florida

The Integrated Internal-External Satisfaction Mirror

Lester W. Johnson, Melbourne Business School, Australia

R Susan Ellis, Melbourne Business School, Australia

Siegfried P. Gudergan, University of Technology, Sydney, Australia
Determinants of Customer Orientation: Service Climate or Personality?

Makoto Matsuo, Otaru University of Commerce, Japan

Who is a Business Doctor?
Robert S. Owen, Texas A&M University-Texarkana
Discussant: Melinda Andrews, Florida State University  

Session 11.4 – Anastasia 
Sports Marketing Special Session
Title:  Psychology and Effective Media Utilization in Sports Marketing

Session Chair:  Lynn R. Kahle, University of Oregon

Attitudes toward Sports Sponsorship and Ambush Marketing by the Korean Sports Consumers
Chung-Hyun Kim, Sogang University

Symbolic and Formal Appeal at the US Open Golf Championship:  Towards an Integrated Theory of Consumer Behavior
Lewis Hershey, Fayetteville State University
Effective Advertising Decisions in Television Sports Programs
Guangzin Xie, University of Oregon

Eda Gurel Atay, University of Oregon
Lynn R. Kahle, University of Oregon

Karen Ring, McCann Universal

Discussant:  T. Bettina Cornwell, University of Queensland
Session 11.5 – Majorca 

Electronic and Interactive Marketing Competitive Paper Session
Title:  Understanding Online Transactions and Communications

Session Chair:  Enrique Becerra, Texas State University-San Marcos

The Effects of Price and Trust on Consumers' Intentions to Transact Online
Enrique P. Becerra, Texas State University-San Marcos

Managing Interactive Communications with Customers:  The Effects of Social Presence Cues, Personalization, the Speed of Feedback and Situation
Ji Hee Song, Towson University

Candice R. Hollenbeck, University of Georgia

George M. Zinkhan, University of Georgia
Moving Away From Short-Term Performance Measurement Online:  A New Metric of Brand Equity
George Christodoulides, University of Birmingham

Leslie de Chernatony, University of Birmingham

Olivier Furrer, Radboud University Nijmegen

Discussant:  Rajasree K. Rajamma, Fairfield University

Session 11.6 – Deering/Conference Center
Product and Brand Management Special Session
Title:  Communicating With Product Design

Session Chair:  Keven Malkewitz, Oregon State University

Marketing to Design to Product
Aaron Oppenheimer, Design Continuum

The Process of Creating Value and Communicating It To The Consumer:  A Product Design Perspective
Charles Noble, University of Mississippi

Minu Kumar, University of Mississippi

How Design Influences Attitudes and Beliefs About Products
Keven Malkewitz, Oregon State University

Friday May 25, 2007

Evening Events


Saturday May 26, 2007

8:30 A.M. - 10:00 A.M.

Sessions 12.1 – 12.6 – Granada Ballroom

Plenary Session With CEO

The Evolving Role of Marketing in Organizations
Panel Discussion

Chair: Arun Sharma, University of Miami

Participants:
Mr. P. Laxminarain
President, Codman & Shurtleff, Inc. (A Johnson & Johnson Company)

Mr. Enrique Silva
President and CEO, Checkers

Mr. N. K. Tripathy
President, Macy’s Florida

Concurrent Sessions

10:30 A.M. - 12:00 P.M.

Session 13.1 – Segovia/Malaga

Retailing Competitive Session
Title:  Consumers Reactions to Technology in the Shopping Process

Session Chair:  Morris Kalliny, University of Missouri-Rolla

"You Should Buy This One!"  The Influence of Online Recommendations on Judgments About the Recommended Product
Pranjal Gupta, University of Tampa

Judy Harris, Towson University

Preliminary Findings from a Study on the Catalog Shopping Medium
Joseph M. Jones, North Dakota State University

The Effect of Self-Scanning on Consumers Expectations and Satisfaction:  An Exploratory Study In A Retail Service Setting
Carmen Espina, University of Puerto Rico

Myra Perez, University of Puerto Rico

Discussant:  Jan Owens, Carthage College
Session 13.2 – Marbella

Selling and Sales Management Competitive Session

Title:  Dealing with the Consequences of Salespersons' Stress, Burnout, and Deviant Behavior

Session Chair:  James Boles, Georgia State University

Burnout Process Sequencing:  Do Salespeople Differ From Other Professionals?
Jeffrey E. Lewin, University of North Texas

Jeffrey K. Sager, University of North Texas

Discouraging Deviance:  The Role of Sales Manager Empowerment
Ronald Jelinek, Providence College

Michael Ahearne, University of Houston

Discussant:  Ron Jelinek, Providence College
Session 13.3 – Aragon 

Product and Brand Management Competitive Session
Title:  Brand Equity, Diagnosticity, and Defensive Strategies

Session Chair:  Guido Berens, RSM-Erasmus University, The Netherlands

Corporate Brand Equity:  Concept, Measurement and Relationship with Corporate Performance
Hamed M. Shamma, George Washington University

Salah S. Hassan, George Washington University

The Diagnosticity of Brand Extension Information on the Judgment of Family Brand Entitativity:  A Cue-Diagnosticity Perspective
Joseph W. Chang, Malaspina University College

Defensive Strategies Against a Private Label:  Price Cut vs. Brand Building
S. Chan Choi, Rutgers University

Barbara Stern, Rutgers University

Discussant:  Colin Campbell, Simon Fraser University

Session 13.4 – Anastasia 

Electronic and Interactive Marketing Competitive Paper Session
Title:  Advances in Online and Hybrid Retailing

Session Chair:  Lou E. Pelton, University of North Texas

An Empirical Investigation of Consumers' Procurement of Pharmaceutical Products via Online Retail Channels
Rajasree K. Rajamma, Fairfield University

Lou E. Pelton, University of North Texas

Store Image Congruity, Culture, and Online Conversion Rates:  A Framework for Hybrid Retailers
Enrique P. Becerra, Texas State University-San Marcos

Vishag Badrinarayanan, Texas State University-San Marcos

Discussant:  George Christodoulides, University of Birmingham

Session 13.5 – Majorca 

Consumer Behavior Competitive Paper Session
Title:  Consumer Roles and Rites

Session Chair: Kay M. Palan, Iowa State University
Consumption in Rituals:  Application of Cosmetics by Teenage Girls
Elodie Gentina, Universite de Lille 2 and Ecole Superieure de Commerce de Lille

Marie-Helene Fosse-Gomez, Universite de Lille 2

Kay M. Palan, Iowa State University

The Scent of Postmodern Man:  Developing a Scale for Metrosexuality
Soonkwan Hong, University of Texas-Pan American

Michael S. Minor, University of Texas-Pan American

The use of the 3M Model to predict traits related to involvement with sports and fashion clothing
Plinio Rafael Reis Monteiro, Universidade Federal de Minas Gerais, Brazil

Ricardo Teixeira Veiga, Universidade Federal de Minas Gerais, Brazil

Discussant: Thomas Dobbelstein, BA–University of Co-operative Education
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